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NEWSLETTER 47

Morten Huse

Dear EURAM members, friends and
colleagues

This summer has been special to me.
July 22nd we experienced the bomb in
Oslo and the massacre at Utoya. These
terrible actions were directed to de-
feat diversity and integration, not only
in Norway, but in Europe. Some of
Norway’s most promising teenagers
were killed – many of them second
generation immigrants. One of my ex-
ecutive master students was killed in
the massacre. I would like to thank all
of you that shared our sorrow and
took part in the mourning.

However, this tragedy led to a very
special response in Norway, among the
Norwegian people and Norwegian pol-
iticians. We were again reminded to
stand together and we should not al-
low terrorism to restrict our demo-
cratic deep-rooted spirit and the ef-
forts of becoming an integrative and
inclusive society. I participated at the
town hall square gathering in Oslo, to-
gether 200,000 other people, to share
the grief, but also to show nothing
should suppress our values of open-
ness, democracy, unity and peaceful-
ness. We were 200,000 people listen-
ing to the silence, singing and waiving
roses of peace.

I do not want others to experience the
sad events, but the feeling and experi-
ence of unity at the Oslo Town Hall
Square was something I would have
liked everybody to experience. I am

taking some of these emotions with me
when starting the new academic year –
also into the development of our Euro-
pean Academy of Management. It be-
comes even more important that our
efforts should be directed toward de-
veloping an academy of management to
being an engaged player in meeting
needs and to make changes to preserve
important values among our members,
among academics in general, in busi-
nesses and in the society – locally as
well as globally.

Management culture in the 21st Century
was the main theme of the 11th EURAM
Conference. The conference took place
in Tallinn, and the Estonian Business
School with Ruth Alas and her team
kindly and warmly hosted our annual
meeting. During the meeting several
features of the new EURAM were evi-
dent, and we are seeing changes:

 From a conference to a community
 From ad hoc tracks to permanent

SIGs
 From task forces to committees
 From conference participation to

permanent membership
 From globalization and homogenei-

ty to diversity including internation-
alization and polarization

 From competition to collaboration

And we will see a need for the devel-
opment from an organization with vol-
untary leadership to a professional or-
ganization.
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Our academy is not any more only an event or a
conference. It is a community. This lively community
was possibly more visible in Tallinn than any time
before. People met, discussed, socialized, identified
new possibilities, planned and got involved. It was
evident that we are creating a European based com-
munity of engaged scholars. We experienced the
preconference activities, the doctoral colloquium,
the early career community and the plenary speech-
es all leading us in the direction of creating engaged
scholarship. The development of ad hoc tracks to
permanent SIGs (Special Interest Groups) is a main
step in creating a community, and the SIGs did this
year have a much larger role than any time before.
The SIGs have now become core elements in the
EURAM community. They have their own member-
ship, they plan their own programme at the annual
meetings, and they are starting organizing activities
outside the annual meeting, e.g. as the Strategy SIGs
mini-conference that will take place in November.
Two new SIGs are now also being established: En-
trepreneurship and Organizational Behavior. I wish
them both welcome and will here thank those having
taken the initiatives to organize them. Thanks also to
all SIG officers both at overall and track levels. The
constitutions of the SIGs are in most cases now for-
malized. In November, we are also going to organize
our first joint strategy meeting between the SIG or-
ganizers, our board members and the executive
committee members. The strategy forecast exercise
will be led by our past president Peter McKiernan.
Peter has been an officer in the Executive Commit-
tee in EURAM since the very beginning in 2001, and
in Tallinn he rotated off his formal position in the
Executive Committee. Thanks Peter for all your
contributions, and I am very glad that you still will
serve our academy in many functions.

After the 2010 conference and annual meeting in
Rome, several ad hoc task forces were established.
They were established to meet various urgent needs
and to give input to the future of EURAM. Some of
these task forces are now in the process of being

converted into permanent committees with per-
manent tasks. Thanks to all those that have served
on the task forces, and thanks to all those that the
coming years will serve on various committees.
One of the task forces that was established after
the Rome meeting was the Conference Quality
Task Force. The task force was chaired by Sibel
Yamak with the charge to develop the EURAM
annual conference to be a top quality conference,
and it carefully dealt with all comments and expe-
riences important for improvements. The confer-
ence quality efforts were followed up in Tallinn
through a survey to the participants. Results from
the survey are published in this newsletter. I have
a clear ambition for our annual conferences. They
should be the first choice conference for Europe-
an management scholars. The quality and contri-
butions in our conferences should continually im-
prove. Thanks to all that in some many ways have
contributed to raise our conference quality and
will continue developing it. Henk Volberda and
his team at ERASMUS University in Rotterdam will
host the 2012 conference. Thanks to them for
their willingness to serve, and let us all help them
and all SIG organizers to develop the conference
we aim at having.

Two new officers to the EURAM executive com-
mittee were appointed at the board meeting in
Tallinn. Both of them will have a focus important
tasks relating to our community building activities.
Julienne Brabet was appointed as Vice-President
for Membership, while Michèle Morner was ap-
pointed for External Relations. We will more and
more detach membership from conference partici-
pation, in detail describe membership ambitions,
analyze membership needs, and develop member-
ship benefits. We are thankful for many of the
possibilities we recently have got, including the
access all our members have to 14 top manage-
ment journals from Wiley-Blackwell. Under the
leadership of Julienne I am sure that our members
will be properly taken care of.
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To our meeting in Tallinn we invited presidents of
various associations of management. During the
past year we had initiated various individual discus-
sions with other associations, and we were seeing
the needs to join efforts on several fronts. It was a
main concern from several national and regional
associations of management in Europe that we now
have a trend in academic thinking and evaluations
leading to globalization and homogeneity. This is in
some ways appreciated, but it is a challenge for un-
derstanding and building on the potential we have
in our various countries – as academics, and also
for our contributions to business and society.
Some of the values, the cultures and advantages
from the European pluralism and diversity may so
easily get lost. We therefore decided to join efforts
and jointly find ways of how to stimulate academic
practices in Europe that may meet existing and fu-
ture needs in our societies. In Tallinn we took an
additional step in this dialogue, and during this au-
tumn we will have additional meetings between
EURAM and various national and regional acade-
mies of management. Michele Morner will on behalf
of EURAM coordinate this process.

Since the AoM meeting in Montreal in 2010 we
have also been in dialogues with academies on
management on other continents and academies of
more global natures. Several meetings and visits
took place last year to help facilitate understanding
and collaboration rather than competition. Presi-
dents from these organizations were also meeting
in Tallinn and we increased joint understanding
both about differences and about shared challeng-
es. Regular meetings to increase collaboration and
understanding will continue to take place.

My final point in this address relates to some of the
consequences of the development we are going
through. The task force on governance and strate-
gy suggested that EURAM now probably is in a
phase where we need to go from a presidential or-
ganization purely based on voluntarism to an or-
ganization with a board and a professional leader-

ship. A newly established Governance Committee
will explore what this will mean in detail, what this
will imply practically, financially and constitutionally.
Most likely we will make a proposal at the general
assembly in Rotterdam in June 2012 to make
changes in our constitution. The need to increase
of organizational capacity has clearly been there,
and we have now reached a financial situation that
gives us the possibility to make appropriate invest-
ments. Luisa Jaffé has been spending more time on
her work to meet EURAM needs than what we as
a good employer can accept, and last year many of
executive needs were met by Luca Gnan. He act-
ed on a purely voluntary basis in practice as a dep-
uty president or executive officer. I will again thank
Luisa and Luca for all their contributions to
EURAM. Thanks also to the rest of the Executive
Committee and the board members, and particu-
larly to Maurizio Zollo that now with enthusiasm
has started his mandate as President-Elect.

Finally, thanks to all of you – the community of en-
gaged scholars, that make it possible to meet our
objectives in meeting needs.

Thank you.

Warm regards,
Morten

Morten Huse
President EURAM
Professor BI Norwegian School of Management
Morten.huse@bi.no
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EURAM is pleased to welcome new members:

Prof. Dr. Catherine Connolly, University of Maryland- Europe

Dr. Said Elbanna, University of United Arab Emirates

Dr. Isabel Gallin, Hohenheim University

Dr. Sergej Ljubownikow, Nottingham Trent University

Dr. Mario Tani, Naples Federico ii University

******************************************

We would like to thank all the members who took part in the on-line delegates’ feedback survey launched
shortly after the EURAM 2011 Annual Event held in Tallinn 1-4 June 2011.

The winners of the draw for the two complimentary registrations offered are:

Massimiliano Pellegrini, University of Florence, wins a complimentary registration to participate in the
Strategic Management SIG Mini-Conference organised by Erasmus University to be held 24-25 November
2011 in Rotterdam (the Netherlands);

Eleanna Galaniki, University of Athens, wins a complimentary registration to participate in the 12th

EURAM Annual Conference to be held 4-6 June 2012 at RSM in Rotterdam (the Netherlands).
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Awards give during the EURAM’2011 Conference in Tallinn
during the Gala Dinner on 4 June 2011

Best Paper EURAM'11

Marie-José Avenier, Grenoble II Pierre Mendes France University and Aura Cabaija Parmentier, Univer-
sity of Grenoble / CERAG for their paper "Research as Practice: Practical Insights for Developing Rigorous
Conceptual Knowledge for and from Practice" in the Track Research Methods & Research Practice General
Track.

Aura Parmentier Cabaija and Morten Huse during the Award Ceremony in Tallinn (Estonia) on 4 June.

Best Reviewer EURAM'11
Aswin Van Oijen, Tilburg University, for his review performed for the track "Top management Teams &
Business Elites" in the Special Interest Group Corporate Governance.
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Best Paper EURAM Doctoral Colloquium Awards
1st Prize

2nd Prize

3rd Prize
Giovanni Radaelli, Politecnico di Milano, for his paper ”Determinants of Innovative Behaviours in
Teams”

Paolo Aversa, University of Bologna for his paper “Framing the Strategic Pe-
ripheries: A Novel Typology of Suppliers”

Dagmar Daubner, VU University Amsterdam, for her paper “Pan Explora-
tion of Talent Management in the Era of Diversity and Inclusion uncovering the
Gendered Nature of the Identification and Development of Talent in Organisa-
tions”
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EMR Best Paper Award 2011 - Annual prize
Sabine Nielsen and Morten Huse for the paper "Women directors' contribution to board decision-making
and strategic involvement: The role of equality perception" which appeared in Volume 7, Issue1, Spring 2010.
Sabina Nielsen, and Morten Huse
Volume 7, Issue , Spring 2010

Emerald Awards

Mustafa Ozbilgin
Brunel University, UK
Equality, Diversity and Inclusion: An International Journal
Professor Ozbilgin edited Equality, Diversity and Inclusion: An International Journal for four years between 2006
and 2010. In this role he transformed the journal from a UK oriented title to a highly respected, internation-
al publishing outlet. During his tenure the journal gained a reputation for exceptional author support, partic-
ularly of those experiencing the publishing process for the first time.

Simon Dolan
ESADE Business School, Spain
Cross Cultural Management
Simon Dolan’s impact as Editor-in-Chief of Cross Cultural Management has been nothing short of extraordi-
nary. He has taken a struggling journal central to the disciplines of international business and HRM, invited a
renowned group of regional editors and orchestrated a rigorous and professional review process. His con-
tacts in the field have enabled the journal to publish key special issues that have made real statements about
the need to better understand culture when conducting business internationally. Simon’s commitment to the
journal led to its rapid acceptance into the Social Science Citation Index in July 2010, and a 100% increase in
article usage since 2007. He passionately believes that high quality research must have an impact on those
outside the walls of academia.

Derek Walker
RMIT University, Australia
International Journal of Managing Projects in Business
Derek is an absolute pleasure to work with. Since the launch of the International Journal of Managing Projects
in Business in 2008 he has worked with enthusiasm and dedication to build the profile and standing of the
journal as well as focusing on the support of new and emerging scholars. He readily embraces the trials and
challenges of editing a journal, often applying an innovative and refreshing approach.
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First Strategic Management Best Paper Award Sponsored by Emerald Publishing

Tallin. The Strategic Management Special Interest Group (SIG) introduced their Best Paper Award at
the annual conference held in Tallinn, Estonia. The award was presented in collaboration with Emerald Pub-
lishing to acknowledge exceptional scholarly contributions to the Strategic Management SIG at EURAM
2011. From the 80 papers submitted to the SIG eight were nominated through a double-blind peer-review
process. Three finalists were subsequently selected by a panel of track chairs based on relevance for theory
& practice, execution of the study, and potential impact on the field.

Peiran Su and Peter McNamara from University College Dublin took top honors for their paper
“Exploration, Exploitation, and Conversion Efficiency in R&D: Non-Linear and Moderating Impacts of Project Failure.”
The winning authors received a cash prize, one year subscription to Emerald’s Journal of Strategy & Manage-
ment (JSM), and a commemorative certificate. The award was handed out during the SIG’s closing reception
on Friday June 3rd at the Swissotel by Abby Ghobadian and Kim Foster from Emerald Publishing, alongside
the SIG organizers Mariano Heyden and Shiko Ben-Menahem.

The runner-ups were also acknowledged and each author received a one year subscription to JSM along
with a commemorative certificate. The merited recipients were Brian Tjemkes, Dennis van Eerden & Paul
Vlaar from the Free University of Amsterdam for their paper titled “The Combined Effect of Internal and Ex-
ternal Alliance Capabilities on Portfolio Performance: Complements or Substitutes?” and Joakim Netz from Malar-
dalen University & Einar Iveroth from Uppsala University for their paper titled “Understanding Imperceptible
Practices in Strategic Renewal Challenges.”

L-R: Shiko Ben-Menahem, Kim Foster, Peiran Su, Brian
Tjemkes, Abby Ghobadian, Dennis van Eerden, Joakim
Netz, Einar Iveroth, Mariano Heyden.

L-R: Peiran Su, Brian Tjemkes, Dennis van Eerden,
Joakim Netz, Einar Iveroth.
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This year’s EURAM’s conference was held in Tallinn, Estonia 1-4 June. Although the organisers gathered
many anecdotal comments concerning the conference throughout, a more comprehensive analysis of feed-
back was later conducted through an online survey. Out of approx. 777 attendees at the conference 221
responded to the survey, a 29% response rate. It is our hope that sharing the results of this survey will
help conference organisers improve each year to make the next conference even better than this years’.

Questions asked to delegates:

How would you rate the plenary sessions of the EURAM'11 Annual Conference?
How would you rate the symposia of the EURAM'11 Annual Conference?
How would you rate the parallel sessions of the EURAM'11 Annual Conference?
What did you think about the proceedings (programme book & USB stick)?
How would you rate the venues where the conference sessions were held?
How would you rate the catering (coffee breaks & lunches)?
What did you think about the gala dinner?

The choices of the ratings were outstanding, good, fair, poor, very poor and N/A.

Summary of feedback:

This year’s EURAM conference was held in Tallinn, Estonia 1-4 June. Although the organisers gathered many
anecdotal comments concerning the conference throughout, a more comprehensive analysis of feedback was
later conducted through an online survey. It is our hope that sharing the results of this survey will help con-
ference organisers improve each year to make the next conference even better than this year’s.

Overall, satisfaction levels were high with the academic aspect of the conference as you can see in Graph 1-
4. The parallel sessions were an especially highly rated portion of the conference as exhibited in Graph 3.
Also, the materials provided for the conference exceeded attendees expectations with over 32% rating
them as outstanding.

When rating the logistics including location, food, and the gala dinner, attendees were most happy with
the venue. Several comments in the comments/suggestions section pointed out that logistics were
greatly improved over last year’s conference in Rome.

Finally, there were many suggestions/comments made, and the committee will take these on board when
considering organisation and logistics for next year’s conference. Several attendees mentioned enjoying
the city of Tallinn as well as the location of the conference facilities. The Strategic Management Pre-

Results of delegates feedback - EURAM’11 Conference, June 2011,Tallinn
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Conference was said to be especially useful, “I really liked the Strategic Management Pre-Conference, it was well
organized, with interesting intervention, I hope to join it also next year!”.

Mention was also made of the renewal

In spirit people felt as they left energised to return home and continue their work having gained new per-
spective and ideas.

The committee would like to thank all those who were able to join us this year in Tallinn and look forward
to seeing them in Rotterdam in June 2012!

**************************************
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2nd European Workshop

for Research Directors of Business Schools

REIMS, 7-8 OCTOBER 2011

Hosted by Reims Management School

Coorganised by

www.euram-online.org & www.efmd.org

BACKGROUND

Success in research is vital for the reputation of the present day Business School. While each European coun-
try is developing its own ways of judging research success, there are many common elements. Furthermore,
research directors face many of the same problems – funding, motivating staff, dealing with other stakehold-
ers both in and outside the school, and many more. This workshop complements the course for Research
Directors run by EURAM and that run in the UK by BAM. It brings a variety of keynote speakers from across
Europe, and opportunities to share experience through presentations in themed sessions, discussions and

networking.

CALL FOR ABSTRACTS

The programme committee invites abstracts for presentations, and invites also suggestions for session
themes. Possible topics include: Journal rankings, cross-disciplinary collaboration, Business research respons-

es to the crisis, Business research ethics.

PROGRAMME

The program will consist of keynotes, discussion forums and selected presentations in session. Details to be

announced.

The workshop will start at 15:00 pm on 7 October and will be followed by Champagne tasting and a group
dinner. On 8 October, it will run from 08:15 to 15:45 with the possibility of taking part in Cathedral & Ba-

silica tour, Maison de Champagne tour or Champagne villages' tour.

For additional information go to:

www.euram-online.org/r/default.asp?iId=EJGIDG or contact luida.jaffe@eiasm.be
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Dear EURAM member

After receiving the EURAM board members as guests in March, it is with great pleasure that I may now in-
form you about the 2012 EURAM Conference, which will be held from 6-8 June 2012 in Rotterdam, The
Netherlands. The theme for next year’s annual conference is:

Social Innovation for Competitiveness, Organizational performance and Human Excellence.

Innovation is considered to be the primary driving force of progress and prosperity. Consequently, much ef-
fort is put in developing new technological knowledge, new process technologies and products. However,
evidence from both large firms and SME’s shows that successful inno-
vation is not just the result of technological inventions, but is also
heavily dependent on what has been called “social innovation”. Several
studies have pointed to the relevance of non-technological determi-
nants of innovation, such as new management practices, new business
models or new managerial capabilities. Moreover, many studies have
provided empirical evidence about the relatively low explanatory pow-
er of R&D spending in comparison to other variables. Unfortunately,
most management scholars are too silent in this debate, while they
have much to offer to the innovation debate. Many Western econo-
mies nowadays have an excellent record in knowledge creation, but a mediocre record in innovation activity,
which is defined as the successful transfer and application of knowledge in new products and services. Social
innovation is defined as changing a firm’s organization, management and labor in a way that is new to the or-
ganization and/or the industry, with the effect of leveraging the firm’s technological knowledge base and im-
proving organizational performance.

The aim of EURAM 2012 Conference is to discuss the various ways in which social innovation and its lever-
age of technological innovation can be enhanced within a firm; between firms through open innovation net-
works; and during interaction with institutional stakeholders, as well as through overall better measurement
and monitoring. In comparison to technological innovations, social innovations in terms of outstanding mana-
gerial capabilities, management practices and organizing principles of innovation are more difficult to assess
and quantify. However, fundamental understanding of social innovation and its influence on technological in-
novation, will increase productivity, firm competitiveness and quality of work of future generations. We invite
EURAM participants to reach new understandings of social innovation and to gain new insights into the ten-
sions felt to realize social innovation at various levels such as teams, organizations, partnerships, institutions,
and countries.

Over the past 40 years, Rotterdam School of Management, Erasmus University has firmly established its rep-
utation as one of Europe’s leading business schools. Long before ‘global’ became an important descriptor for
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business education, RSM’s students, faculty and staff were already reflecting the diversity of the globalizing
world. Just like our host country, one of the world’s renowned international trading nations, RSM has contin-
ued to expand and internationalize, cementing its status as one of Europe’s most international and innovative
business schools.

Within easy reach of the continent’s largest markets and with its unique access to conti-
nental Europe via the Maas River – the largest commercial port in Europe – Rotterdam
has been a hub of international trade and commerce for centuries. This heritage of trade
has left its legacy – Rotterdam today is a multicultural city that is home to a host of multi-
national and local enterprises, and with a growing reputation as an international knowledge
centre.

Why Rotterdam? This invited a very straightforward answer: a large number of RSM facul-
ty are EURAM members and many of them see EURAM as one of their primary scholar
homes. Over the past 40 years Rotterdam School of Management, Erasmus University has
firmly established its reputation as one of Europe’s leading business schools. Long before ‘global’ became an
important descriptor for business education, RSM’s students, faculty and staff were already reflecting the di-
versity of the globalizing world. RSM has continued to expand and internationalize, cementing its status as one
of Europe’s most international and innovative business schools.

As one of Europe’s largest international business schools, RSM reaches an expansive international audience of
future and current leaders through its portfolio of programs, services and academic activities. Staff and faculty
bring constant new innovations into both business education and knowledge creation in line with our institu-
tional mission: “To be a leading international business school that creates disseminates and applies managerial
knowledge. RSM is guided by the future needs of international business and upholds professionalism, fair play
and teamwork as central values” .

During your stay at Rotterdam School of Management, Erasmus University we will make sure you will enjoy
the beautiful nature on our campus, the healthy lunches and of course the numerous leisure options such as a
trip to the Kinderdijk, Euromast, Amsterdam or the Floriade (the Floriade only takes place every ten year).
Throughout the conference we are organizing a drink in one of the city’s best venues and known for the de-
partures to New York with the Holland America Line. We will surprise you with the very special location for
the gala dinner, but we will give you one hint: it holds the biggest organ of the Netherlands and also the big-
gest full mechanical organ in Europe.

Furthermore, the Dutch climate offers a comfortable average temperature of 20 degrees Celsius with about
seven hours of sun per day. There are several venues to visit for a movie, jazz night or club night. For more
information, please visit our website: www.euram2012.nl Throughout the year we will add more information
about track proposals, key dates and the registration options. We hope to receive your call for track pro-
posals as well as your paper submissions. In closing, let me just state that we are very excited about hosting
the EURAM 2012 Conference, and we hope to greet all EURAM 2012 attendees with a warm: “hartelijk wel-
kom in Rotterdam!”.

Best Wishes
Henk W. Volberda
EURAM Vice President



18

EUROPEAN MANAGEMENT REVIEW: NEW PUBLISHING AGREEMENT

European Management Review is now proudly published by Wiley-Blackwell. This
new partnership enables EMR articles to be read by an extensive international com-
munity of Management scholars, academics, and practioners, as the journal is now
available in over 3,000 major research institutions.

European Management Review’s new online home
(www.europeanmanagementreview.com) features all EMR articles back to vol-
ume 1, on a user friendly platform, where you can access full text articles, quickly
locate related content, easily export citations, and click through to full references.

You can also ensure that you never miss out on the latest EMR articles, by register-
ing for personal email alerts, which notify you when new EMR content is published online.
Simply click on the EMR homepage.

Online access to all EMR articles is completely FREE to EURAM members. Simply log on to the members
area of the EURAM site, and click through to European Management Review’s homepage.

As part of your EURAM membership benefits, Wiley-Blackwell are pleased to offer members FREE online
access to 14 other Management journals, which you can access via the members area of the EURAM
website.

Your complimentary journals are:

Corporate Governance: An International Review

Creativity and Innovation Management

European Financial Management

Gender Work Organisations

Human Resource Management

Human Resource Management Journal

International Journal of Selection Assessment

Journal of Economics and Management Strategy

Journal of Organizational Behavior

Managerial and Decision Economics

New Technology Work and Employment

R & D Management

Strategic Entrepreneurship Journal

Strategic Management Journal

CALL FOR PAPERS , CONFERENCES , RESEARCH GRANTS , VACANCIES ETC
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CALENDAR OF ACTIVITIES
Workshops and Conferences

(For more information go to www.eiasm.org)

2011

October 21-22 9th Workshop on International Strategy and Cross Cultural Management
Moscow, Russia
Submission Deadline: 1 August 2011

November 10-11 1st Workshop on Business Ethics
Brussels, Belgium
Registration is open, for any question, please contact
michelante@eiasm.be

November 16-18 RENT XXV
Bodo, Norway
Registration is open, for any question, please contact
michelante@eiasm.be

December 1-2 3rd European Reward Management Conference (RMC 2011)
Brussels, Belgium
Registration is open, for any question, please contact
michelante@eiasm.be
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CALENDAR OF ACTIVITIES

EDEN Doctoral Seminars

For more details go to www.eiasm.org

November 28-

December 2

EDEN Seminar on Methods, Techniques and Theories in Entrepreneurship

and Innovation

Brussels, Belgium

Submission Deadline: 28 September 2011

2011
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Management Innovation:A Journey into the Core of Research in Management

EURAM Mini-Conference on Management Innovation
(Strategy Special Interest Group)

Rotterdam School of Management, Erasmus University Rotterdam, The Netherlands
November 24 - 25, 2011,

Deadline for submission: August 1, 2011

Organizing committee:
Prof. Dr. Henk W. Volberda, RSM, Erasmus University
Prof. Dr. Frans. A.J. Van Den Bosch, RSM Erasmus University

Key-note speakers include:
Prof. Dr. Julian Birkinshaw, London Business School, UK
Prof. Dr. Fariborz Damanpour, Rutgers Business School, USA

Papers will be selected for publication in a Special Issue of European Management Review and a Themed Sec-
tion in Organization Studies.

As innovation is considered central to firms’ competitive advantage, innovation research has become a cor-
nerstone of strategic management inquiry. However, the vast majority of research attention is dedicated to
understanding how firms can stimulate technological innovation. An emerging (or rather resurrecting) re-
search trend espouses the benefits of management innovation. Management innovation refers to the intro-
duction of management practices, processes and structures that are intended to further organizational goals
(Birkinshaw, Hamel and Mol, 2008). The emergent dialogue consists of conceptual work (e.g., Birkinshaw et
al., 2008), historical outlines of various management innovations (e.g., Mol and Birkinshaw, 2007) and empiri-
cal studies (e.g., Damanpour, Walker and Avellaneda, 2009; Vaccaro, Jansen, Van Den Bosch, and Volberda,
2010).

Background: Despite the recent surge in academic interest, management innovation remains an under-
researched topic. As recent work emphasizes the importance of management innovation for firm perfor-
mance, both as a complement of technological innovation (Damanpour et al., 2009) and as an independent
phenomenon (Mol and Birkinshaw, 2009), reaching a better understanding of the issues surrounding manage-
ment innovation should be high on the research agenda. For example, Feigenbaum and Feigenbaum (2005: 96)
argue that “the systematization of management innovations will be a critical success factor for 21st century
companies”.



22

Research questions: The goal of this EURAM Mini-Conference and special issue is to stimulate academic
enquiry by providing a platform to share ideas and state-of-the art research on management innovation. To
this end, we invite paper submissions addressing, among others, the following topics:

Conceptual contributions: What is the level of analysis at which management innovation should be consid-
ered? How to conceptualize management innovation as an outcome vs. management innovation as a
process? How to describe and analyze management innovation as a process? How to define and de-
scribe the degree of newness of management innovation?

Antecedents of management innovation: Who are the actors that drive management innovation? What is the
role of top/middle/line managers in management innovation? Is the generation of management innova-
tion a top-down or a bottom-up process? What is the role of internal and external change agents?
What are the organizational conditions that stimulate the introduction of management innovations?
How to develop conceptual frameworks focusing on the dynamics of co-evolutionary interactions at
both firm and industry level of management innovation?

Consequences of management innovation: What are the implications of management innovation for firm per-
formance in different environmental conditions? How is management innovation related to technolog-
ical innovation over time and under different conditions? For what outcomes other than financial per-
formance may management innovation be important?

Methodological contributions: How to measure management innovation? What are appropriate scales? How
to obtain objective measures of management innovation?

Empirical, conceptual, and practitioner-oriented papers from a plurality of theoretical perspectives, units of
analyses, contexts, and research designs are welcome, with particular encouragement for those integrating
multiple theoretical lenses and/or methodological approaches. The focus is on high quality papers that poten-
tially move the field of management innovation forward. Papers will be selected for publication in a special
issue of European Management Review and a Themed Section in Organization Studies. Please send papers and
address all correspondence to: Kevin Heij MScBA (kheij@rsm.nl ), Department of Strategic Management &
Business Environment, RSM Erasmus University, P.O. Box 1738, 3000 DR Rotterdam, The Netherlands. The
EURAM Mini-Conference is sponsored by the Strategy Special Interest Group of EURAM and the top insti-
tute INSCOPE – Research for Innovation (www.inscope.nl).

Notification to authors: September 15, 2011
Preliminary programme:

Thursday evening (November 24): Dinner and key-note
Friday (November 25): Key-note Julian Birkinshaw

Paper presentations
Lunch
Paper presentations
Key-note Fariborz Damanpour

More information about travelling to the RSM Erasmus University can be found on the website:
www.rsm.nl/home/about/contact

***********************************************
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Competence-based Strategic Management
Strategisches Komtetenz-Management (SKM)

7th Symposium on Strategic Learning
28-30 September 2011

Johannes Kepler University Linz / Austria

S
KM-Symposia provide a platform for intensive discussion and exchange of research ideas, and work
in the field of Strategic Competence-based Strategic Management. Since 1999 the conference has
been held every two years.

Firms must constantly rise to the challenge of learning strategically, if they are to gain and sustain competi-
tive advantage. Based on the premises of the resource-based view (RBV), organizations have too preserve
their existing capabilities, but thy also have to constantly advance their competence base in order to meet
demands of a dynamically evolving environment. Thus, firms have to create learning contexts, learn from
others and they have to know when to prevent learning where exact replication is necessary. Therefore,
they have to resolve tensions between the antagonistic development modes of exploration and exploitation
(ambidexterity) to evolve and to adapt to changing environments and transfer successful business models in
new contexts. Organizational design, human resource management systems and change management set
the course for learning, in accordance with strategic aims. Hence, research on strategic learning links learn-
ing, knowledge creation, transfer, and replication with strategic objectives with the aim to generate and sus-
tain competitive advantages on a competence-based perspective.

Therefore, the symposium aims to address questions primarily, but not exclusively, on the following topics:
Strategic learning: how to link learning, knowledge creation, transfer, and replication on individual, group,
and organizational level with strategic objectives

Organizational ambidexterity: how to balance competing learning modes of exploration and exploitation
Dynamic capabilities: the firm’s ability to match or even create (market) change. Submissions are appreciat-
ed in English as well as in German. Furthermore, we welcome empirical and theoretical papers on the wid-
er field of competence-based strategic management.

Schedule
28/09/2011 PhD colloquium; Practitioner workshop; Get-together
29/09/2011 Symposium (tracks in German & English); Dinner
30/09/2011 Symposium (tracks in German & English)

Conference Venue

The Johannes Kepler University (JKU) Linz was founded 1966 and is one of the most modern universities in
Austria. It was named after the world-famous mathematician and astronomer Johannes Kepler, who spent
several years of his life in the city. Today the university accommodates approximately 16,000 students and
over 2,000 faculty and staff. As the number of students is constantly increasing the university is currently
expanding its buildings by the new Science Park (photo).

The LIMAK Johannes Kepler University Business School, situated in the baroque “Bergschloessl” (photo), is
specialized in management development with focus on general management. In the last 20 years over 3000
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business executives and 300 MBA-alumni have put there trust in the post-graduate programmes of the
LIMAK JKU Business School.

Abstract submission
To submit to the symposium, please send an abstract (must not exceed 500 words) to skm2011@jku.at

PhD Colloquium
A one day pre-conference PhD colloquium will provide an opportunity for PhD students to interact with
experienced scholars, colleagues and practitioners.

Publication: SKM Conference Proceedings
As in previous years there is the possibility to publish your full papers in a conference proceedings. Please
send your (advanced) papers, ready for printing, until 30/10/2011.

Publication: Journal of Competence-based Strategic Management

Additionally, we offer the option to publish your article in a special issue section of the Journal of Compe-
tence-based Strategic Management (Jahrbuch Strategisches Kompetenz-Management). If you are interested
in publishing in this double-blind review German journal, please quote this, when submitting the paper
(31/07/2011).

Publication: International Journal of Knowledge Management Studies
Selected papers in English – refereed through a double blind process – will be published as a special issue of
the International Journal of Knowledge Management Studies (IJKMS). IJKMS is a refereed and authoritative
source of information in the field of knowledge management and related aspects with the main objectives
of:
capturing the latest information pertaining to all aspects of knowledge management disseminating both the-
oretical and practical information of knowledge management providing a platform to gain and exchange
knowledge in the discipline.

About Linz
Located on both sides of the river Danube, Linz, with its 190,000 inhabitants is the third-largest city of Aus-
tria and capital of the federal province of Upper Austria. The metropolitan area Linz-Wels-Steyr has a pop-
ulation of 460,000 and is the second-largest economic region in Austria. As the European capital of culture
2009 (www.linz09.at), Linz comes up with a mix of its baroque city centre, industrial flair and a vibrant mu-
sic and arts scene. The “Brucknerhaus” and the “Ars Electronica Festival” are well-known far beyond the
borders of Upper Austria.

Embedded in a high-class transport network (railway, motorway A1, blue danube airport linz), Linz provides
excellent links to other major cities. The historic centre of Vienna (90 min. by train) and Salzburg (66 min.
by train), both are on the UNESCO world heritage list, as well as Munich/Germany (157 min. by train). The
“Salzkammergut”, of which parts are also on the UNESCO world heritage list, can also be reached easily
(i.e. Gmunden, 55 min. by train).

Contact Information
Johannes Kepler University Linz, Institute of Human Resource and Change Management, Altenberger
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Strasse 69, A-4040 Linz (Austria), +43 732 2468 9116, skm2011@jku.at, www.skm2011.org |
www.jku.at/hrcm

Organizing Team
Academic staff: Univ.-Prof. Dr. Wolfgang H. Güttel (Johannes Kepler University Linz)

Mag. Stefan Konlechner (Johannes Kepler University Linz)
Mag. Christian Garaus (Johannes Kepler University Linz)

Administration: Beate Hörmanseder (Johannes Kepler University Linz)
Eva-Maria Mayrhofer (Johannes Kepler University Linz)
Melanie Siebermair (LIMAK Johannes Kepler University Business School Linz)

***************************************************************************************

9th International Conference on Competence-Based Management (9th ICCBM)
and Doctoral Workshop

held jointly with 7th SKM (Strategisches Kompetenz-Management) Symposium

Hosted by Johannes Keppler University and LIMAK Austrian Business School, Linz, Austria

Background on Previous Competence Conferences

Competence-based management is an approach to management that emerged in the 1990s and has become
a leading perspective in strategic management and general management theory, research, practice, and edu-
cation. The competence perspective encourages and adopts an explicitly dynamic, systemic, cognitive, and ho-
listic view of management processes in today’s complex and rapidly changing world. The competence view
leads to a strong emphasis within management on designing and implementing processes for building and
leveraging individual skills and competencies, team capabilities, and organizational competences. This year’s
conference is being held jointly with the 7th SKM (Strategisches Kompetenz-Management) Symposium, the
major conference for competence theory and research in the German-speaking academic community. The
joint conference program will include both English-language tracks and German-language tracks.

Intended participants for the conference

Participation in the conference is open to anyone with an interest in a dynamic, systemic, cognitive, and ho-
listic perspective on management theory, research, practice, consulting, and education, including (but not
limited to) :

 Management academics and researchers, including doctoral students 
 Managers and executives 
 Management and strategy consultants 

Formats for Formal Participation in the Conference

Two types of submissions for formal participation in the conference program are invited (see further details
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in the “Call for Papers and Proposals for Panels and Posters” below):

 Proposals for formal presentation of accepted papers, with comments by discussants 
 Proposals for panels to discuss specific issues, topics, or ideas, followed by an open discussion session 
for all conference participants
Papers and research projects currently under development can be informally presented and discussed in
one or more sessions to be scheduled for that purpose.

Please note that any management academics, managers, consultants, or others who do not wish to make a
presentation during the conference program are nevertheless welcome to register and participate in the
conference and to take advantage of its formal and informal activities.

In addition to scheduled presentations, time will be allocated for informal networking and discussions dur-
ing the two days of the conference.

Proposals for Formal Paper Presentations

Authors who would like to make formal paper presentations should submit abstracts (max. 2 pages) not
later than 31 March 2011. Abstracts will be reviewed by the conference organizers, and acceptance of
abstracts will be notified not later than 30 April 2011. Submission of fully developed papers (with one-
paragraph abstracts) will then be required by 31 August 2011.

All abstract proposals and final papers should be submitted by email to Ron Sanchez
(sanchez@cbs.dk) and Aime Heene (aime.heene@ugent.be).

Submitted papers may be considered for post-conference publication in Research in Competence-based Man-
agement. Further information on post-conference publication will be provided at the conference.

Doctoral Workshop

A doctoral workshop on Competence-Based Management Theory and Research will be conducted by Pro-
fessor Aimé Heene on Wednesday, 28 September 2011. Doctoral students wishing to attend the work-
shop, or advisors wishing to nominate one or more doctoral students to attend the workshop, should send
an expression of interest in attending the Doctoral Workshop to Prof. Aimé Heene at
aime.heene@ugent.be. Please indicate the full name of the doctoral student, the institution at which doc-
toral studies are being conducted, and a brief statement of the student’s current research and/or disserta-
tion topic. Expressions of interest in attending the Doctoral Workshop must be received by 30 April, and
notification of acceptance to the workshop will be made by 15 May 2011.

***************************
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Human Resource Management of a Highly Qualified External Workforce (Special Issue)
To be published in:

Zeitschrift für Betriebswirtschaft 1/2013

Deadline for submission: 31st August 2011

Z
eitschrift für Betriebswirtschaft (ZfB) is a traditional German journal on Business Studies. It was
founded in 1924 by a group of well-known German professors and currently is the leading German
Journal on Business Studies. An increasing number of articles is published in English language. The

ZfB is a peer-reviewed journal publishing empirical work as well as conceptual and theoretical papers. All
contributions go through a double-blind, peer-review process.

Editors:
Stephan Kaiser, Universität der Bundeswehr München
Ingrid Josephs, FernUniversität in Hagen
Stefan Süß, Heinrich-Heine-Universität Düsseldorf
Stefan Winter, Ruhr-Universität Bochum

Over the last two decades, management and organization scholars have paid consistent attention to the
concepts of contingent work (Barker/Christensen 1998; Hipple 1998; Burton-Jones 1999) and boundaryless
careers (Arthur 1994; Kanter 1989 and 1995; Arthur/Rousseau 1996; Gunz et al. 2000; Kunda et al. 2002).
This reflects the growing relevance of contingent work in practice. In particular, knowledge intensive firms
in dynamic industries are increasingly relying on an external contingent workforce, i.e. contractors, free-
lancers, temporary workers, and employees of service firms (Matusik/Hill 1998; Purcell/Purcell 1998; Mal-
lon/Duberly 2000; Kunda et al. 2002). A growing proportion of this external workforce is highly qualified
(Storey et al. 2002: 5). Against the background of these developments, we can even observe the emergence
of a new industry that provides firms with an external workforce and manages it for them.

It is widely accepted in human resource management research that human resource strategy and practices
need to be adapted to different types of workforce in order to be successful (Lepak/Snell 2002). Therefore,
one can argue that specific human resource management practices and strategies should be deployed for an
external workforce. Human resource practitioners are also increasingly recognizing the relevance of imple-
menting specific human resource practices for external workforces (e.g. Bush 2009). However, there is still
little research on the phenomenon of a qualified external workforce, or the theoretical and managerial
challenges for human resource management that result from it.

The objective of this special issue is to enhance our knowledge about a highly qualified external workforce
from a human resource perspective. Therefore we want to draw together scholars who are working at the
forefront of this research domain. We invite empirical, conceptual, and theoretical papers that make a clear
contribution to the outlined area of research. Our aim is to incorporate different levels of analysis, ranging
from individual to organizational issues, as well as different perspectives, such as from the fields of manage-
ment and psychology. Prospective papers may be directed at, but are not restricted to, the following ques-
tions:
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What are the conceptual and theoretical differences and similarities between human resource manage-
ment for internal and external workforces? How are these differences reflected in human resource
practices?

Should firms try to integrate the knowledge of an external workforce? How can the internal and exter-
nal workforce share implicit and explicit knowledge? Do firms become dependent on the external
workforce when deploying them in core processes?

What do we know about the human resource management of mixed internal-external teams? How can
human resource practices support the teambuilding phases for mixed teams? What psychological
phenomena are important in the cooperation between internal and external workers?

How does being part of an external workforce affect individual work-life integration, commitment, job
satisfaction, well-being, and motivation? Which additional psychological (e.g. coping strategies to deal
with stress, perceived self-efficacy) and social resources (e.g. networks) enable external workers to
live a satisfactory life? What is the role of age, especially with regard to older highly qualified work-
ers, both at the individual and organizational level?

Under which circumstances should firms invest in firm-specific or more general training for external
workers? How can external workers manage their own employability and life-long learning? Is it
possible to identify specific qualification strategies for external workers?

What are the consequences of an external workforce for the institutional organization of human re-
source management? How can human resource managers collaborate with internal partners, e.g.
procurement departments, or external partners, e.g. service providers? Could this trigger new or-
ganizational forms of human resource management?

Submissions
The submission process is competitive. Full papers are expected to be written in English. The papers will
undergo a double-blind review process. The authors will receive feedback by December, 31st 2011. Final-
ized papers are due by May, 31st 2012. Submitted papers must represent original work that is unpublished
and not currently submitted or under review for possible publication in other journals. Accepted papers
will be published in a special issue of Zeitschrift für Betriebswirtschaft Volume 83, No. 1 in 2013. Details
about preparing and submitting the papers are available at the homepage of the Zeitschrift für Be-
triebswirtschaft: http://www.zfb-online.de/index.php?do=ah. Please submit papers exclusively via Manuscript
Central: https://mc.manuscriptcentral.com/zfb.

For any requests please contact us by E-Mail:
Stephan Kaiser
Professor of Human Resource Management and Organization
Universität der Bundeswehr München
Germany
Stephan.Kaiser@unibw.de

Stefan Süß
Professor of Business Administration, in particular Organization and Human Resource Management
Heinrich-Heine-Universität Düsseldorf
Germany
Stefan.Suess@uni-duesseldorf.de
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International Journal of Project Organisation and Management

Special issue on
Fuzzy Projects: Conceptual and Empirical Developments on the Management of Atypical Projects

Submission Deadline: 30 September, 2011
Guest Editor:
François Chiocchio, Université de Montréal

A
s the world moves towards a Web 2.0 connected universe, the value of information and knowledge
is growing, and the pace and complexity of work is increasing. Changes are deep and wide. Manu-
facturing is moving from mass production to mass specialization. The construction industry is

growing to include sustainable development. The military is fighting lethal-yet intangible-enemies embodied
in radical ideas. The service industry is adapting to concurrently satisfying multiple entities-individuals,
groups, organizations, governments. Non-for-profit and non-governmental organizations are innovating in
effectiveness and competing as any other organization. Organizations used to deliver projects to external
customers or within to their internal clients must now engage in inter-organizational collaborations that
pierce through boundaries, affect each others’ operations, and thus change the nature of provider-
customer relationships. For large organizations, “small” is the new “big” as they are moving from rigid
structures and processes to flexible arrays of interdependent self-managed teams. For small organizations,
“big” is the new “small” as they are structuring to accommodate instantaneous global operations and com-
petition. Together, these forces are contributing to projectizing the organization and management of work
in ways far beyond the traditional views current bodies of knowledge, theories and practices were meant
to support. In essence, we are witnessing the emergence of “fuzzy projects”.

We think of fuzzy projects as atypical projects that blur the lines of conventional wisdom drawn from a tra-
ditional view of project management. At one end of the continuum, fuzzy projects are light, flexible, bound-
aryless endeavors performed by seasoned, certified, and experienced project teams that are consciously
tackling big and strategic projects in radically different ways. At the other end of the continuum, fuzzy pro-
jects are small endeavors that represent workers’ natural inclination to organize and manage their work as
a project, unaware of project management theories, practices of bodies of knowledge.

In this special edition, we seek to encourage scholars and advanced practitioners to challenge doctrinal per-
spectives on project management, identify gaps between textbook descriptions of typical projects and the
vast array of fuzzy/atypical projects, and provide conceptual models, dynamic theories, and empirical evi-
dence in support of project effectiveness in an ever expanding and diversified projectized world.

Suitable topics for papers include but are not limited addressing the following issues:

 Given that by definition projects involve temporariness, and newness of outcome and process, what are
the conceptual or practical distinctions between routinized delivery of similar projects (i.e., through
PMOs) and projectizing ongoing operations (e.g., “every customer walking in the store is a project”)?

 To what extent do these hybrid forms of management help or hinder innovativeness, productivity, em-
ployee well-being, and team effectiveness?
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 How can organizations adapt work structures, policies, and jobs so that workers can successfully en-
gage in a mix of “regular” ongoing work and “special” projects?

 What traditional knowledge, theories, or practices are effective / ineffective to understand fuzzy/atypical
projects? Why?

 What new knowledge, theories, or practices are necessary to understand fuzzy/atypical projects? Why?

 Are success factors of fuzzy/atypical projects similar to typical projects? Why?

 What role does tacit knowledge, common sense, and intuition play in managing fuzzy/atypical projects?

 What is the least amount of project management knowledge required to manage fuzzy/atypical projects
successfully?

 What explains the successes and failures of fuzzy/atypical projects?

For submission guidelines go to www.inderscience.com/browse/callpaper.php?callID=1419

François Chiocchio, PhD, PMP, CHRP.
Director / Teamwork and Complex Collaborations Research Group
Guest Editor / Int. J. of Project Org. Mgmt
Researcher / Project Management Research Chair
Email: f.chiocchio@umontreal.ca
Web: http://www.mapageweb.umontreal.ca/chiocchf/
Tel: +514.343.6498

************************************************************
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International Social Entrepreneurship– New Models for Social Innovation

Proposal for conference track, EM-Normandy
November 2011

Co-chairs:
Dr. Katerina Nicolopoulou (University of Southampton, UK)

Dr. Manal El Abboubi (ICHEC Brussels Management School, Louvain School of Management, Belgium)

Social innovation has been acknowledged as the driving force behind the European Union’s strategy 2020,
which will help turn Europe into a dynamic, sustainable and flexible economic area Social innovation is a
true interdisciplinary topic which incorporates economics, law, management and organization studies, but
also the study of demographics, entrepreneurial behaviours and corporate social responsibility. The topic of
social innovation is linked to social entrepreneurship and social enterprise in its capacity to address social
problems. According to a definition of the OECD, social innovations can be seen as dealing with the wel-
fare of individuals and communities, both as consumers and producers’.

The European Commission, recently, identified different social enterprise forms which can contribute to
social innovation, namely social entrerprises (CIC) and NGOs or NPOs. Social entrerprise (CIC), is the
form mostly found in the UK (mainly a business with social objectives). It combines entrepreneurial skills
with strong social purpose. Profits are re-invested in the business or in the community, offering the possi-
bility of effective, sustainable self-help leading to wider benefits.

NGOs or NPOs (besides churches and religious organisations) are associations, co-operatives and founda-
tions, which throughout Central and Western Europe, provide structures and mechanisms that help re-
integrate disadvantaged persons into the labour market, provide work places for people with special needs
(disabled, long-term unemployed etc.); subsidise work in the open labour market and effectuate income
transfers.

In the UK, social enterprise sprang out of the voluntary sector, as a ‘third sector’ proposition for the effi-
ciency of a market- intermediary logic, in particular during the last Labour government. Moreover, the re-
cent waves of financial crisis have turned youth towards entrepreneurship as a solution to the creation of
meaningful employment (NESTA in the UK showcases various related initiatives). Finally, corporate com-
munity involvement, coming often within the CSR agenda of a company (private company or joint stock
company, mostly in Northern Europe, UK and the US), focuses on the ‘strategic fit’ (Nicolopoulou, and
Karatas-Ozkan, 2009), -which as a model serves the ‘win-win’ scenario between attaining the strategic goals
of the company employing the Corporate Community Involvement (CCI) activity, and the social enterprise
benefiting from the skill and resources transfer; Finally, in other continents, such as in India, or Latin Amer-
ica the long history of civil society, community businesses and cooperatives, has influenced the grass-root
approach to the social enterprises; taking this last strand forward, an additional angle that the track would
like to develop is the link between EU and BRIC countries (Brazil, Russia, India, China) as key examples of
emergent economies, in terms of their social innovation agendas, social enterprise, CSR and CCI.
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The track will aim to cover the following questions:

 What are the exact characteristics of social innovation and how do they differ between different coun-
tries?

 How can social enterprises in different countries and continents contribute to features of social innova-
tion?

 What are the links between triple (or multiple) bottom line, social enterprises and social innovation?

 What are the emerging models of social enterprise and how do they reflect the political economies of
the countries and regions from within then spring? how does globalization affect them?

 What is the role of policy making in assisting social innovation via the model of social enterprise in dif-
ferent countries and regions?

 What are ‘best practices’ in areas such as organizational forms, leadership, strategies, governance and
management styles in social enterprises which enable the contribution to social innovation in different
countries and regions?

The track will be designed around scholar interactive sessions for which we aim at bringing together schol-
ars from various fields of the social sciences (management, sociology, economics, social psychology, political
science) and sharing a common interest for entrepreneurship and innovation. The track seeks to organize
an additional practitioners’ round table discussion which will integrate a European perspective with the
participation of Guest speakers from the European Commission and other European institutions focusing
on the above topics, such as CSR Europe (TBC). A report will be published summarizing the main findings
from the key themes discussed in the track.

Additional publication plans include the proposal for a special issue (Journal TBD)

If you are interested in sending a paper to this track, please email both track co-chairs, by the defined dead-
line.

**********************************************************
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“Top Case-Study Prizes” and “Top Author Prize”
awarded by the Chamber of Commerce and Industry in Paris

The French Chamber of Commerce and Industry has awarded the “Top Case-Study Prize in Marketing”
and the “Top Case-Study Prize in Strategy” to Sylvie Hertrich (EM Strasbourg Business School, University
of Strasbourg) and Ulrike Mayrhofer (IAE Lyon, University Lyon 3) and the “Top Author Prize” to Ulrike
Mayrhofer. These three prestigious awards are given to authors whose case studies are used by an im-
portant number of business schools and universities. The case-studies (available in English and in French)
have been published at the Centrale de Cas et de Médias Pédagogiques, CCMP, see http://www.ccmp.fr).

The “Top Case-Study Prize in Marketing” was given for the case study “Club Med: Where happiness
means the world” (written by Sylvie Hertrich and Ulrike Mayrhofer).

The “Top Case-Study Prize in Strategy” was given for the case study “Audi: Conquering international
markets” (written by Sylvie Hertrich and Ulrike Mayrhofer).

The “Top Author Prize” was awarded for the case studies “Club Med: Where happiness means the
world”, “Audi: Conquering international markets”, “Peugeot: The launch of the 308 CC model » (cases
written by Sylvie Hertrich and Ulrike Mayrhofer), “AGF - Allianz: A new car insurance offer” and “Esprit:
An international clothing brand” (cases written by Ulrike Mayrhofer and Claire Roederer, EM Strasbourg
Business School).

Sylvie Hertrich and Ulrike Mayrhofer have acquired a rich experience in the creation of case-studies. They
have developed more than twenty case-studies in close collaboration with companies: more than 50.000
students have already worked on their case-studies. The two authors have also published a book entitled
“Cas en Marketing” (Editions Management & Société, 2008) which covers 12 case-studies written by expe-
rienced scholars and marketing specialists.

Sylvie HERTRICH and Ulrike MAYRHOFER
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Call for Special Issue Proposals

We would like to encourage proposals for a special issue in the International Journal of Management Reviews.
The special issue will be published in Mar 2014 and we anticipate that the call for papers will identify a spe-
cific topic or discipline, and a range of themes that might be addressed within that area. Recent examples of
such special issues include ‘the frontiers of strategic management research’ edited by Kamel Mellahi and
Harry Sminia (11:1) and ‘corporate social responsibility’ edited by Adam Lindgreen and Valérie Swaen
(12:1). An effective special issue will include contributions that review the state of research and theory
within a specific domain and set the agenda for future research. All proposals will be reviewed by members
of the editorial board and judged according to quality of the likely contributions as well as their ability to
enhance IJMR’s reputation. Ideally, all proposals will focus on key topics related to management and organi-
zation studies and will include authors who are able to make a real contribution to the field of study (see,
for example, the special issues above). The deadline for proposals is 15st September 2011 and a decision
will be made by 30th September 2011. Proposal should be emailed to ijmr@bam.ac.uk and be no more
than two single spaced A4 Pages.

*****************************************************

Management & Social Networks: Dynamics and Impacts
4th Conference on Management & Social Networks

Chaired by Prof. Martin KILDUFF (University of Cambridge)
University of Geneva, Switzerland – 16-17 February 2012

www.networkconference.unige.ch

Geneva will host the 4th Management & Social Networks conference, following those of Lyon in 2005
(opening by Emmanuel Lazega), of Clermont-Ferrand in 2007 (opening by Ronald Burt) and of Annecy in
2009 (opening by Giuseppe Soda). The 2012 conference will be chaired by Martin Kilduff. This event is a
regular meeting allowing for the presentation of the latest research in this area, either in French or in Eng-
lish.

A workshop related to a forthcoming special issue of Organization Studies will take place on the first day of
the conference. On the Saturday following the conference we also organize an optional ski trip to Chamo-
nix. All useful information is to be found on the conference website at: www.networkconference.unige.ch

We are looking forward to seing you in Geneva!

The organizing committee
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“Top Case-Study Prizes” and “Top Author Prize”
awarded by the Chamber of Commerce and Industry in Paris

The French Chamber of Commerce and Industry has awarded the “Top Case-Study Prize in Marketing”
and the “Top Case-Study Prize in Strategy” to Sylvie Hertrich (EM Strasbourg Business School, University
of Strasbourg) and Ulrike Mayrhofer (IAE Lyon, University Lyon 3) and the “Top Author Prize” to Ulrike
Mayrhofer. These three prestigious awards are given to authors whose case studies are used by an im-
portant number of business schools and universities. The case-studies (available in English and in French)
have been published at the Centrale de Cas et de Médias Pédagogiques, CCMP, see http://www.ccmp.fr).

The “Top Case-Study Prize in Marketing” was given for the case study “Club Med: Where happiness
means the world” (written by Sylvie Hertrich and Ulrike Mayrhofer).

The “Top Case-Study Prize in Strategy” was given for the case study “Audi: Conquering international
markets” (written by Sylvie Hertrich and Ulrike Mayrhofer).

The “Top Author Prize” was awarded for the case studies “Club Med: Where happiness means the
world”, “Audi: Conquering international markets”, “Peugeot: The launch of the 308 CC model » (cases
written by Sylvie Hertrich and Ulrike Mayrhofer), “AGF - Allianz: A new car insurance offer” and “Esprit:
An international clothing brand” (cases written by Ulrike Mayrhofer and Claire Roederer, EM Strasbourg
Business School).

Sylvie Hertrich and Ulrike Mayrhofer have acquired a rich experience in the creation of case-studies. They
have developed more than twenty case-studies in close collaboration with companies: more than 50.000
students have already worked on their case-studies. The two authors have also published a book entitled
“Cas en Marketing” (Editions Management & Société, 2008) which covers 12 case-studies written by expe-
rienced scholars and marketing specialists.

Sylvie HERTRICH and Ulrike MAYRHOFER
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“Top Case-Study Prizes” and “Top Author Prize”
awarded by the Chamber of Commerce and Industry in Paris

The French Chamber of Commerce and Industry has awarded the “Top Case-Study Prize in Marketing”
and the “Top Case-Study Prize in Strategy” to Sylvie Hertrich (EM Strasbourg Business School, University
of Strasbourg) and Ulrike Mayrhofer (IAE Lyon, University Lyon 3) and the “Top Author Prize” to Ulrike
Mayrhofer. These three prestigious awards are given to authors whose case studies are used by an im-
portant number of business schools and universities. The case-studies (available in English and in French)
have been published at the Centrale de Cas et de Médias Pédagogiques, CCMP, see http://www.ccmp.fr).

The “Top Case-Study Prize in Marketing” was given for the case study “Club Med: Where happiness
means the world” (written by Sylvie Hertrich and Ulrike Mayrhofer).

The “Top Case-Study Prize in Strategy” was given for the case study “Audi: Conquering international
markets” (written by Sylvie Hertrich and Ulrike Mayrhofer).

The “Top Author Prize” was awarded for the case studies “Club Med: Where happiness means the
world”, “Audi: Conquering international markets”, “Peugeot: The launch of the 308 CC model » (cases
written by Sylvie Hertrich and Ulrike Mayrhofer), “AGF - Allianz: A new car insurance offer” and “Esprit:
An international clothing brand” (cases written by Ulrike Mayrhofer and Claire Roederer, EM Strasbourg
Business School).

Sylvie Hertrich and Ulrike Mayrhofer have acquired a rich experience in the creation of case-studies. They
have developed more than twenty case-studies in close collaboration with companies: more than 50.000
students have already worked on their case-studies. The two authors have also published a book entitled
“Cas en Marketing” (Editions Management & Société, 2008) which covers 12 case-studies written by expe-
rienced scholars and marketing specialists.

Sylvie HERTRICH and Ulrike MAYRHOFER
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Institutional Investors and Corporate Responses: Actors, Power and Responses

How Do Institutional Investors Use Their Power to Promote the Sustainability Agenda?
How Do Corporations Respond?

Deadline for submission: 31st October 2011 (extended abstract 600)

In many economies, institutional investors such as pension funds hold the largest share of stocks, and as
such are the dominant shareholder class. They are increasingly using their power to bring about a change
of corporate behaviors. Institutional investors are also seeking additional information from public compa-
nies concerning their environmental, social and governance (ESG) practices in order to make their invest-
ment decisions. Their agenda includes numerous issues such Environment, Social and Governance.

Beneficiaries of these shares, namely the general public, may prefer that these funds be invested in a socially
responsible way. Emerging from humble beginnings as specialist funds, social responsibility investors (SRI)
now claim that they are steadily increasing their percentage of total assets under management in Europe,
North America and the Asia-Pacific. Moreover, SRI investors argue that their approach is influencing the
investment behavior of the majority of pension funds.

Investors are increasingly employing their shareholder power through various methods of utilizing ESG cri-
teria such as:

 Excluding companies from an investment universe using negative screening criteria (e.g. alcohol, gam-
bling, weapons, etc.).

 Including companies in an investment universe using positive performance on ESG criteria.
 Ranking and selecting “Best-in-class” companies for their investment portfolios.
 Integrating fully ESG criteria with financial criteria in the investment decision process.

This special volume will explore both descriptive and theoretical issues involving growing investor power
and how corporations are responding. Among the questions this special volume may consider are:

Institutional investors

 How much power do investors really have?
 Where does their power originate from?
 How have pension funds that include ESG criteria used their power to bring about more socially re-

sponsible behavior from public companies?
 How do investors communicate with company boards?
 Investors can be divided into several categories by their approach. Which categories are growing fast-

est and why?
 Which investors have real power with corporations and why?
 How effective are investors’ various approaches? Under which conditions do these various approaches

succeed?
 How do SRI rating agencies influence pension funds and investor decisions?
 How are company ESG reports used by rating agencies, pension funds and investors?
 What types of ESG risks are communicated by companies?
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 Does communication of ESG risks alter investor behavior?

Corporate responses to institutional investors

 Do corporate responses to institutional investors vary depending on:
 type of screening approach?
 industry conditions?
 corporate strategies being pursued?

 Which corporate responses are most effective in satisfying investor concerns?

 How can SRI investors encourage corporations to take concrete, measurable actions (positive re-
sponse) and discourage them from taking cosmetic actions intended to enhance their reputation
(negative response)?

 What is the place of reporting in these responses?

All theoretical approaches to investigating the corporate response to institutional investors’ increasing
power are welcome.

This book will form a volume in the book series titled: Critical Studies on Corporate Responsibility, Gov-
ernance and Sustainability, published by Emerald.

Information on the book series can be found on the Emerald website:
www.emeraldinsight.com/products/books/series.htm?id=2043-9059

Editorial Policy

All the volumes in the series are under the scrutiny of peer and expert reviews before accepted for publi-
cation, and in accordance with high academic standard and quality. The series is edited under the advice of
an Editorial Advisory Board that is composed of highly experienced senior level experts in the related sub-
ject areas in different countries. For this volume all contributions will be subject to peer review firstly by
the Editors of this Volume and secondly by the Editorial Advisory Board.

Timeline

The Volume will be published on late 2012. Contributors will be notified of tentative acceptance after re-
view by the end of November 2011. Full chapters will be required by the end of June 2012.

Dr Suzanne Young (La Trobe University, Australia)
Email: s.h.young@latrobe.edu.au

Professor Stephen Gates (Audencia Nantes School of Management, France)
Email: sgates@audencia.com
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Organization Studies

Special Issue:
‘The transformative and innovative power of network dynamics’

Guest Editors:

Stewart Clegg (University of Technology, Sydney)
Emmanuel Josserand (University of Geneva)
Ajay Mehra (University of Kentucky)
Tyrone Pitsis (University of Technology, Sydney)

Deadline for paper submissions: September 2013

Once a fringe concern for organization scholars, largely of interest to community and social movement
scholars, the study of social networks has taken centre-stage across a range of disciplines, from physics
(e.g., Newman, Barabasi, & Watts, 2006) to economics (e.g., Jackson, 2008). This explosion in popularity is
perhaps nowhere more visible than in the field of management where network research has already gener-
ated a “large research tradition” (Brass, Galaskiewicz, Greve, & Tsai, 2004: 809).

Research interested in the dynamically complex nature of networks is attracting increasing attention – As
seen with the special issue of Organization Science in 2008. The dynamism of social networks constitutes
“the new social morphology of our societies ... power of flows takes precedence over the flows of pow-
er” (Castells, 1996:500). Informed by Castells, we can say that we live in a a network society, but also that
it is a network society of increasingly networked organizations. With advances in technologies, networks
are constantly changing and co-evolving, presenting agential properties that make them significant social act-
ants.

Networks are powerful carriers of new social norms, values and practices that contribute to innovative in-
stitutionalization. In this sense, networks can be tools to influence context, corresponding to the practices
of network entrepreneurs. By creating and generating new flows through networks they create and main-
tain a contextual situation favourable to their objectives. But even in such flows, networks are still often
considered as inert and invariant diffusion channels (Owen-Smith & Powell, 2008). While networks are in-
herently dynamic, their connections are not always positive – they can become a liability, due to shifts in
the environment; conversely, they can show unexpected relevance, leading to innovation and transfor-
mations, be it organizational, inter-organizational or social, as events shape their relevance and acuity.
Transformation initially encouraged by an actor or actors through networks can become a threat, creating
resistance and counter-resistance.

Networks, therefore, are not as manageable or as predictable as some organization theorists might suggest,
and research on the management of network dynamics is underdeveloped. There is valid reason for this
lack of knowledge: network transformation is a complex phenomenon and its measurement and analysis –
let alone the challenges of collecting longitudinal network data – pose many problems, both technical and
conceptual (for a review, see Doreian & Stokman, 2005). New insight can therefore be gained by consider-
ing networks as agential actors, and not only as structures (Keck and Sikkink, 1998, Kahler, 2009). Organi-
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zations often fail in network transformations because they tend to stick to the illusion that networks are
instrumental webs that provide reliable and stable access to resources and manageable and predictable in-
novations. They thus neglect the power of networks and their transformative force as social actants. From
political resistance in totalitarian states to communities of consumers, networks have always been core in
shifting the flows of power.

The purpose of this special issue is to understand the organizational and societal implications of social net-
works in action. Our goal is to publish thoughtful and provocative papers that advance our ability to con-
ceptualize, measure, manage and advise network emergence and evolution within and across organizational
boundaries, as well as to assess the impact of such networks on society. Although our aim is to be broadly
inclusive, we are especially interested in papers that advance understanding of the management of network
dynamics and resulting power relations within and between organizations. We invite contributions from
organizational scholars, irrespective of their theoretical or methodological orientation, that cover questions
such as the following:

 How do actors (be they individuals, groups, or organizations) envision and manage the evolving agential
properties of social networks to achieve desired ends?

 What are the potential risks and rewards when managing network dynamics? Can network dynamics be
managed at all?

 How do actors react to attempts to appropriate or alter their networks? What forms does resistance
take and what are its consequences and dynamics?

 What are the ethics in practice of network management?
 What are the consequences of network changes at one level of analysis for outcomes at other levels of

analysis? For example, what are the interaction effects of network boundaries?
 How does a formal interorganizational network influence the emergence and evolution of informal net-

works, and how do the two co-evolve over time?
 How do new forms of networks shift the flows of power in organizations and society? How can we bet-

ter understand shifts of power and development of resistance from a network perspective?

How do practices within networks, and evolving network practices contribute to organizational innovation
and more broadly to the introduction of innovative practices in society? This list of questions is clearly sug-
gestive rather than exhaustive. Again, we welcome submissions irrespective of their disciplinary or method-
ological orientation as long as they are consistent with our broad goal of advancing our understanding of
the management of network dynamics and its impact on society.

Submissions: Please submit papers as email attachments (MicrosoftWord files only) to the Editorial Of-
fice osofficer@gmail.com, indicating in the e-mail the title of the Special Issue. Please prepare manuscripts
according to the guidelines shown at www.egosnet.org. All papers will be blind reviewed following OS’s
normal review process and criteria. Any papers accepted for publication but not included in the Special Is-
sue will be published later, in a regular issue.

For further information please contact one of the Guest Editors for this Special Issue:
Stewart Clegg (Email: Stewart.Clegg@uts.edu.au, Phone: +61 2 9514 3934, Fax: +61 2 9514 3312
Mailing address: UTS, PO Box 123, Broadway NSW 2007, Australia)
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Management revue

Special Issue
Theory and Practice of Flexible Work: Organizational and Individual Perspectives

Guest Editors:

Jan Dettmers, Universität Hamburg, Hamburg, Germany,
Stephan Kaiser, Universität der Bundeswehr München, Munich, Germany,
Simon Fietze, Helmut-Schmidt-Universität, Hamburg, Germany.

Deadline for submission: 31st December 2011 (full papers)

Over the last decades, scholars have paid consistent attention to the concepts of flexible work. This re-
flects the growing relevance of flexible work patterns in practice. The general assumption is that flexible
work arrangements enable an organization to adapt its workforce to changes in the working environment.
The debate about flexible work is still mainly based on Atkinson’s (1984) groundbreaking “flexible firm”
model. In practice, we increasingly observe flexible time arrangements and non-standard working condi-
tions (e.g. “temps” or contract workers).

We still have to ask the question, however, whether flexibility is ‘good’ or ‘bad’ (e.g. Prieto 1993: 615).
Statements that follow the assumption that “rigidity is dysfunctional; flexibility, functional” (Pollert 1991: 9)”
fall short. This is true on the individual employee level as well as on the organizational level.

To understand the effects of flexibility on employees and organizations we have to go beyond a narrow def-
inition of the term flexibility, which describes a variety of very different structural, organizational and em-
ployment-related arrangements that organizations use to allow the organization itself and/or its employees
to adapt their actions to changing environments. From a systemic perspective (Sennet, 1998), flexibility for
one side (e.g. the organization) may often lead to constraints for the other side (e.g. the employee). Flexi-
bility for an organization does not automatically imply flexibility in terms of decision latitude for employees.
To cope with this paradox, scholars (e.g. Reilly, 1998) have differentiated between capacity-oriented flexi-
bility and employee-oriented flexibility to better capture the potential positive or negative effects of flexibil-
ity on employees and organizations. Other works (e.g. Höge, 2011) describe flexible work arrangements in
terms of flexibility demands and flexibility opportunities. Though theoretically straightforward, in practice
these differentiation approaches are often difficult to apply. Much more work has to be done in this area.
The objective of this special issue is to enhance our knowledge about flexible work from the individual and
organizational perspectives. We thus want to draw together scholars who are working at the forefront of
this research domain. We invite empirical, conceptual, and theoretical submissions that make a clear contri-
bution to the area of research outlined. Our aim is to incorporate different levels of analysis, ranging from
individual to organizational issues, as well as different perspectives, including the areas of management, psy-
chology, sociology, etc. Prospective papers may address, but are not restricted to, the following questions:

- What do we mean by flexibility and flexible workforce today? Do we still follow Atkinson’s work on
flexibility dimensions? Can we still differentiate between standard and non-standard work?

 Is the organizational need for flexibility real or rhetoric? How do organizations and individuals deal with
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paradoxes of flexible work?

- What are the economic effects of flexibility on an organizational and an individual level? How is the
potential need for flexibility linked to customer requirements?

- What are the consequences of flexible work arrangements on an individual level? How do flexible
work arrangements impact employees’ health, work-life balance, motivation, commitment or organizational
attitudes?

- How are flexibility and flexible work related to work-life balance and integration? What role do new
information and communication technologies play in flexible work arrangements?

- What are the consequences of flexible work for organizational knowledge and learning? Can we still
observe organizational boundaries in flexible work arrangements?

Potential authors

Authors are encouraged to submit research manuscripts that make significant contributions to the litera-
ture on flexible work. We welcome both theoretical and empirical submissions and we encourage both
conventional and critical perspectives as well as interdisciplinary work.

Deadline

All submissions will be subject to a double-blind review process. Papers invited for a “revise and resubmit”
are due on 31 May 2012. It is anticipated that the special edition will appear in 2012. Please submit your
papers via email to the editors, using “management revue” as a subject.

Submission guidelines

Please follow the guidelines on the website: www.management-revue.org/authors_guidelines.php

We look forward to receiving your contribution!

Jan Dettmers (jan.dettmers@uni-hamburg.de)
Stephan Kaiser (stephan.kaiser@unibw.de)
Simon Fietze (fietze@hsu-hh.de)
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Long Range Planning - Special Issue

Entry Timing Strategies: A Call for Integrative Studies

Special Issue Editors:

Andrea Fosfuri (Universidad Carlos III, Madrid, Spain)
Gianvito Lanzolla (Cass Business School, London, UK)

Fernando Suarez (Boston University, Boston, USA)

Deadline for submission: 15 December 2011

The study of entry timing strategies, and the related stream that focuses on first mover advantages, consti-
tutes an established literature in strategic management research.

This literature typically considers the performance implications of entry rank order, time elapsed from first
entry, or time elapsed among entry cohorts (e.g. Bohlmann, Golder and Mitra, 2002; Agarwal, Sarkar and
Echambadi, 2002; Lieberman and Montgomery 1988), and analyzes the conditions under which firms are
more likely to gain competitive advantages when they enter as market pioneers vis-à-vis followers (e.g.
Lieberman and Montgomery, 1998; Gans and Stern, 2003; Klepper, 2002).

Scholars have used several theoretical approaches to tackle these issues. An important group of research
studies, fuelled largely by researchers in the resource-based view of the firm and in industrial economics,
has investigated the effect of firms’ resources and capabilities on competitive advantages based on order of
entry into markets. Basic “isolating mechanisms” – mechanisms through which market entry timing based
advantages can be protected from imitative competition – have been identified and classified (Rumelt, 1987;
Day and Freeman 1990; Golder and Tellis 1993; Kerin, Varadarajan and Peterson 1992; Lieberman and
Montgomery 1988).

Technology strategy scholars have linked market entry timing to the technological characteristics of the
product being introduced to the market (e.g. .g. Christensen, 1997; Tushman & Anderson, 1986; Hender-
son & Clack, 1990) and the stage in the technology-driven industry life cycle (e.g. Abernathy and Utterback,
1978; Henderson and Clark, 1990; Teece, 1986; Tegarden, Hatfield and Echols, 1999; Suarez and Lanzolla,
2007).

Scholars with roots in economics and sociology have associated firm entry timing strategy to the character-
istics of the institutions and of the institutional context that surrounds firms at the time of entry (Geroski,
1995; Carroll, Bigelow, Seidel and Tsai, 1996). These scholars have linked market entry strategies to the
degree of market efficiency/transparency (Gans and Stern, 2010), the regime of intellectual property rights
(Teece, 1986), the development of technology markets (Arora, Fosfuri and Gambardella, 2001), as well as
institutional pressures and bandwagon effects (Haveman, 1993; Abrahamson and Rosenkopf, 1993).

These different literature streams have contributed interesting insights on effective market entry timing
strategies. Yet, we still miss a complete and coherent theory of entry timing which can provide clear guide-
lines on what entry timing strategies maximize the likelihood of success in a given situation. Lieberman and
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Montgomery (1998) argue that the inability to provide consistent guidelines on market entry timing strate-
gies has to do not only with shortcomings in researchers’ empirical methods – which are often acknowl-
edged in the existing literature (see, for example, WanderWerf and Mahon, 1997) – but also with serious
limitations in the existing theory (see also Suarez and Lanzolla, 2007: 378)

We believe that advancing our understanding of market entry timing strategies requires integrating the dif-
ferent disciplinary perspectives that have been advanced to date into a coherent theoretical body that can
be empirically tested. For this special issue, we invite papers that build on more than one research stream
to produce a fresh, more integrated theory. We welcome both pure theory manuscripts and empirical
manuscripts with a significant theoretical contribution. We expect submissions to represent a wide variety
of industries, technologies, and institutional contexts.

Examples of questions that we would like to see addressed include:

 Are the isolating mechanisms equally effective in different institutional contexts?
 Is there a relationship between technology life cycle, institutional context and market entry timing per-

formance?
 Are there resources and capabilities more valuable in different institutional and technological contexts?
 How do different institutional contexts affect markets for technology and firms' entry timing decisions?

Please submit to www.elsevier.com/locate/lrp and select the appropriate check box for this special issue.

Authors of promising papers will be invited to a developmental workshop to be held in Madrid (Spain) in
March 2012. Accommodations and meals will be provided by the organizers.

***************************************
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Qualitative Research in Organizations and Management

Special Issue on

Silencing the Chaos - Untold Stories of the Field and Beyond

Guest editors: Paul Donnelly (Dublin Institute of Technology)
Yiannis Gabriel (University of Bath)
Banu Özkazanç-Pan (University of Massachusetts, Boston)

Deadline for submission: 31st December 2011

All too often the organizational stories we tell and read as researchers are rather neatly ordered render-
ings of what we encounter in the field and make sense of through our favored theoretical lenses. In prac-
tice, we know that telling our research stories is not without its fair share of mess; indeed, we suggest that
few are those amongst us who do not have to engage with mess. While we may allude to some of the
mess in our writing, much of it is left out, hidden from view. Why? It is as if the messiness of our craft is
like the elephant in the room; we know it exists, but we don’t wish to acknowledge it in our writing.

Our intent with this call is to capture the assembling, disassembling and reassembling of tales of the field,
but all with the serious end of rendering visible the largely invisible. Much work goes into ordering the
mess of the field and beyond, but, in our published literature, where are the stories of this messy work?
How do these stories come to be told the way they are? How do we go from mess to order? How do we
make sense of the messiness in the telling? Where are the tales of the trials and tribulations of how all of
this assembling happens?

We are aware that many have reflected on their experiences in the field and throughout the process of any
given research project. Their stories have, until now, gone largely untold beyond the confines of a few col-
leagues or war stories told to researchers in the making. Rather than leave invisible these untold stories,
we wish to give them life and celebrate them as necessary to the order that emerges.

Scope:

With both the above as context, we invite high quality contributions from PhD students all the way to the
most seasoned of researchers that reflect one or more of the following or similar issues, which are by no
means exhaustive:

 How do we respond when we confront messy stories, messy situations and messy findings?
 How do we craft our stories in practice?
 How are research programs constructed in practice to engage with messiness and disorder? How are

they maintained, challenged, stabilized?
 How is access to the field negotiated in practice? What happens when access isn’t possible? What hap-

pens when access initially granted is subsequently renegotiated or denied?
 How do/can we account for our ‘failures’ in the field? How do/can we deal with our failures? Is it a

matter of dealing with shifting assemblies? How do/can we (re)construct our research processes?
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 How are the challenges and limitations of research methods and conventions dealt with at the coalface?
What new methods emerge? What tweaking or novel uses of existing methods happens and why?

 What other problems arise in the course of doing research and how are they addressed?
 How does language help/hinder us in constructing our stories? How do we overcome the limitations of

language, particularly where we are interested in process organization stories?
 How do we account for our field stories? For the stories we tell? How do we decide which stories to

tell? Which to leave untold? And why?
 How do we manage the politics of research? How do power and/or gender relations affect the stories

we tell and those that are silenced?
 What do/can we learn from our tales of the field?

Anticipated publication of May 2013.

Please follow the Author Guidelines at the journal’s website:
www.emeraldinsight.com/products/journals/author_guidelines.htm?id=qrom.

In line with QROM convention, selected manuscripts will be double blind reviewed. Any papers which may
be accepted, but not included in the Special Issue, will be published in an ordinary issue at a later point in
time.

Further enquiries about the Special Issue can be directed to:

Paul Donnelly (paul.donnelly@dit.ie)
Yiannis Gabriel (y.gabriel@bath.ac.uk)
Banu Özkazanç-Pan (Banu.Ozkazanc-Pan@umb.edu).

***********************************
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Deadline for submission: 15th September 2011

We are delighted to invite you to the "International Conference of Global Human Resource Management."

The global economic issues in the fields of business and academia are beyond the point of theory. The pur-
pose of this stimulating conference is to explore the potential of Global HRM, investigate and discuss differ-
ent approaches utilized by our branch of learning that will contribute to improving the current situation.
Come and join us as we create a very unique and surprising conference.

List of Topics:

The specialist topics of the Conference are as follows:

 Metrics HR - quantities measures of HR
 Quality assurance and HRM
 Generation Y – and the coming Generations & HRM
 Social responsibility & HRM
 CEO & HRM

Further Conference topics are as follows:

 Global HRM
 Talent Mgt. in the worldwide arena
 Strategic HRM: Global and Local

Keynote Speakers

Prof. Dave Ulrich , USA

Professor at the Ross School of Business, University of Michigan and a partner at the RBL
Group (www.rbl.net) a consulting firm focused on helping organizations and leaders deliver
value Prof. Ulrich will present his viewpoint on several topics, related to our Conference
issues, via pre recorded video which will be specially prepared for us
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Prof. Miriam Erez, Israel
Recipient of the Israel Prize 2005 in Management Science

Prof. Stephen J. Adler, Israel
President Chief Judge (retired) National Labor Court, Israel

Prof. Graeme Martin, UK
Professor of Avian Sensory Science

Prof. Yehezkel Dror, Israel
Recipient of the Israel Prize for 2005 in Administrative Sciences

For more information come and visit the conference website at: www.ghrm.co.il

*******************************************
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